
We Launch is the appointed branding agency for British Fencing

In readiness for the increased exposure that the 2016 Olympic Games in 
Rio would bring, the brief was to revolutionise the sport of fencing in the 
UK – in a way that would completely reinvent its public perception and 
broaden its appeal to a wide range of audiences.

Fencing is a sport with centuries of history – dating back to when Kings and 
nobility used to duel for honour, and yet requires all of the skills more usually 
associated with the high velocity Olympic sports: speed, strength, dynamism, 
and power. But more than that, it also rewards those with guile, strategy, 
grace, creativity and speed of thought.

Research highlighted that audiences (participants and fans) predominantly 
fell across two areas – tactical gamers and creatives. Both are attracted to 
the sport for different reasons, so We Launch created a set of multi-channel 
brand collateral that unified the core themes and celebrated the  
individuality and empowerment that is intrinsic to the sport.
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G EO R G I N A  U S H E R  /  C EO,  B R IT I S H  F E N C I N G :

“With Rio 2016 approaching there was an opportunity to challenge a whole new 
audience to think differently about Fencing. The sport dares people to be different and 
celebrates individualism. It engages and empowers many types of individual, be that 
a creative person, a tactical ‘gamer’, or someone that simply wants to win a swordfight. 
People are finding more and more ways to get involved in fencing, and we wanted the 
new brand to reflect the universal excitement of picking up a sword and challenging 
someone to a duel. At the same time, we needed to retain the values of honesty, 
respect and excellence.

From the moment that we met, the team at We Launch displayed the passion for the sport 
and had a portfolio of work that made them the natural choice. They immersed themselves 
in the sport, really understanding the brief and the audience, whilst being extremely 
flexible and accommodating in the way that they worked with us - constantly going the 
extra mile to achieve the best results. 

We are very excited about the results so far and are looking forward to bringing the brand 
to life even further over the coming months.”

ST U A RT  L A N G  /  C R E AT I V E  DI R EC TO R ,  W E  L AU N C H :

“Our solution was the embodiment of precision and sharpness. The simplicity of the idea 
allowed for the three swords ‘slashes’ to slice through the logotype – which became the 
unique icon that would be immediately recognisable as the symbol for British Fencing. 
The logo and visual style are perfectly aligned, with dramatic angular shapes 
(graphically depicting the movement of the three fencing weapons) cutting through the 
imagery  and messaging.

We spent time with photographer Richard Moran and some of the elite fencers at the Leon 
Paul Centre in North London – capturing the movements, actions and duels in beautifully 
original, authentic, high definition ways. In post-production, we then created a distinctive 
blue treatment for the backgrounds that worked to reinforce the Britishness and to  
accentuate the athletes in the composition.

The new brand also makes British Fencing a hugely attractive and enticing proposition for 
sponsors and partners alike.”
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You own the moment. 
You define it. 
This is your signature. 
Signed with a sword.

http://www.welaunch.co.uk/casestudy/british-fencing/


You spotted a weakness. 
You planned. You waited. 
You took your chance. 
You made your move.
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Be You. Be Different. 
BritishFencing.com
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